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CANDIDAT: dr. Darius Daniel ONETIU

Standarde minimale ce trebuie Tndeplinite cumulativ (fiecare standard in parte fiind obligatoriu):

Crite Denumirea criteriului Standard pentru Punctaj
riul ) realizat de
Asistent ciitre
universitar
(perioada candidat
nedeterminata)
C1 Punctajul pentru indicatorul 11 -
C2 Numarul de articole care prezinta contributii > 1
originale, n extenso, conform conditiilor de la I2 -
C3 Numarul de cérti la care este unic autor, prim- 0
autor -
C4 Suma punctajului pentru indicatorii 11- 118 >10 13
C5 o -
Punctajului pentru indicatorul 19 >0 46,18
C6 Punctaj total (suma punctajului pentru indicatorii
j total (suma punctajului pentru indicato > 15 62,18
11- 123)
C7 Punctaj total (suma punctajului pentru indicatorii
11- 123), acumulat dupa obtinerea titlului de >10 29,27
doctor
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FISA DE VERIFICARE : dr. Darius Daniel ONETIU

company performance. In DOKBAT 2019 - 15th Annual International
Bata Conference for Ph.D. Students and Young Researchers (Vol. 15),
Second edition. Zlin: Tomas Bata University in Zlin, Faculty of

Ind | N | Denumirea indicatorului Formula | Coment | Punct
icat | r. arii ajul .
candi
or c datul
rt ui
11 Articole Tn reviste cotate I1SI, avand un factor de impact f > 0,1 (2+4xf)x | Baze de
2/n date
Total pct. criteriu:
12 Avrticole in reviste cotate ISI, avand un factor de impact f < 0,1 sau | 2xm/n Baze de
in reviste indexate in cel putin 3, respectiv 2! din bazele de date date
internationale recunoscute sau reviste care au avut o cotatie
nationald B sau B+ inainte de 2011, capitole in volume publicate la
edituri cu prestigiu international (A1) sau la edituri cu prestigiu
recunoscut (A2).
Total pct. criteriu: 8
1. | Onetiu, D.D. (2020). The impact of social media adoption by companies. | (2x2)/1= | WOS 4
Digital transformation. Studia Universitatis Vasile Goldis, Arad-Seria 4
Stiinte Economice, 30(2), 83-96, ISSN: 1584-2339; eISSN: 2285 — 3065 EE'JHS
Web: publicatii.uvvg.ro/index.php/studiaeconomia, RePEC
WOS:000605583900007. (IF: 0.6 in 2023) iy
EBSCO
SCIPIO
2. | Onetiu, D. D., & Maticiuc, M. D. (2022). Digital platforms—Integrate | (2 x 1.5) / | EBSCO, 1,5
part of company performance. Annals of'Constantin Brancusi'University 2215 %ﬁ'
of Targu-Jiu -Economy Series, 4, 331-336. GLOAB’A
L
IMPACT
FACTOR
3. | Onetiu, D. D., & Glovatchi, B. (2020). Digital Transformation of the | (2 x 1.5) / | EBSCO, 15
Education System. From Adaptability to Performance. Annals | 2=15 REPEC,
of'Constantin Brancusi'University of Targu-Jiu. Economy Series, 6, 95- SCIPIO,
102, GLOABA
L
IMPACT
FACTOR
4. | Onetiu, D. D. (2019). The consequences of learning orientation on the sz x2)/1= | WOS 4

! Sunt punctate articolele publicate in 2 din bazele de date internationale din lista indicatd pand in 2016, respectiv in
3 baze de date internationale incepand cu 2016.
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https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:u-x6o8ySG0sC
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:u-x6o8ySG0sC
http://search.ebscohost.com/login.aspx?direct=true&bquery=(University+of+Oradea)&db=bth&type=0&site=ehost-live
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:Y0pCki6q_DkC
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:Y0pCki6q_DkC
https://www.ebscohost.com/titleLists/bth-journals.htm
http://edirc.repec.org/data/fetgjro.html
http://www.scipio.ro/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:u5HHmVD_uO8C
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:u5HHmVD_uO8C
https://www.ebscohost.com/titleLists/bth-journals.htm
http://edirc.repec.org/data/fetgjro.html
http://www.scipio.ro/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
http://globalimpactfactor.com/annals-of-constantin-brancusi-university-of-targu-jiu-economy-series/
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:eQOLeE2rZwMC
https://scholar.google.com/citations?view_op=view_citation&hl=ro&user=TD_Z7dgAAAAJ&citation_for_view=TD_Z7dgAAAAJ:eQOLeE2rZwMC

Management and Economics. Retrieved from
http://dokbat.utb.cz/conference-proceedings/ ISBN: 978-80-7454-980-
9, WOS: 000692876300080

13 Carti publicate ca unic autor, prim-autor 10xm

14 Carti publicate in calitate de coautor, avind n coautori 6 x m/n
15 Carti coordonate, avand n coordonatori 5x m/n
16 Studii/capitole, avand n autori, in volume colective (volume cu ISBN) | 2 x m/n
17 Recenzii publicate Tn reviste cotate ISI sau in reviste indexate in cel | 0,5x m/n

putin 3 din bazele de date internationale recunoscute sau termeni de
minimum o pagina in dictionare de specialitate

18 Lucriri publicate in volumele unor conferinte (volume cu ISSN) sau | 1 x m/n
indexate in cel putin una dintre bazele de date internationale
recunoscute, traduceri ale unor lucrari fundamentale din domeniul
stiintelor sociale

1. | Onetiu, D.D. (2020). From the Antecedents of Strategic Thinking to 1x11=1
the Digital Transformation Process. From Innovation to Performance.
Emerging Markets Economics and Business. Contributions of Young
Researchers. Proceedings of the 11th International Conference of
Doctoral Students and Young Researchers No. 8, Oradea University
Press, ISBN 978-606-10-2112-3, ISSN 2344 — 6617 (print)

2. | Onetiu, D.D. (2020). Digitalization of the buying process. Social media | 1x1/1= | REPEC
effects on the consumer. Proceedings of International Academic
Conferences 11113221, International Institute of Social and Economic
Sciences. ISBN 978-80-7668-000-5, ISSN 2336-5617, (REPEC) ,
https://econpapers.repec.org/paper/sekiacpro/11113221.htm

19 Citiri ale publicatiilor candidatului in articole publicate Tn reviste | (0,2  +
cotate ISI, in cirti, capitole de carti sau volume ori reviste indexate | 4xf) X
in baze de date internationale (nu se iau in considerare autocitirile), | 2/n

n este numarul de autori al publicatiei citate, sau recenzii la cartile
de autor publicate in reviste indexate in bazele de date internationale

Total pct. criteriu: 46.18

Bibliografia citarilor:

Onetiu, D.D. (2020). The impact of social media adoption by companies.
Digital transformation. Studia Universitatis Vasile Goldis, Arad-Seria
Stiinte Economice, 30(2), 83-96, ISSN: 1584-2339; eISSN: 2285 — 3065

Web: publicatii.uvvg.ro/index.php/studiaeconomia,
WQOS:000605583900007, WOS Categories: Economics
Citatin:
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https://drive.google.com/file/d/1zIiMSnX09azo_8RNYgiEt0SgMQMH30kL/view?usp=drive_link
https://drive.google.com/file/d/1zIiMSnX09azo_8RNYgiEt0SgMQMH30kL/view?usp=drive_link
https://ideas.repec.org/p/sek/iacpro/11113221.html
https://ideas.repec.org/p/sek/iacpro/11113221.html

Le, T. T., & Chakrabarti, S. (2023). Social media and business
innovation capabilities toward enhancing firm's performance: an
empirical research from environmental quality approach. Management
of  Environmental  Quality: An International ~ Journal.
WOS:000995987100001

(0,2 + 4x 4,6) x2/2= 18.6 x2 /2= 18,6

18.6

Nekit, K. (2023). Legal nature and types of digital assets in the activities
of technology-oriented  startups. Juridical ~ Tribune-  Tribuna
Juridica, 13(2), 304-326. WOS:001021536400008

(0,2 + 4x 0,9) x2/1=7,6

WOS

7.6

Liang, Y. W., Wang, J., Yu, S. P., Lin, J. K., & Chung, A. (2022).
Creating a healthy life for the elderly through participation in self-media:
a study on the demands of the elderly in self-media. International
Journal of Environmental Research and Public Health, 19(19), 12774.
WOS:000866856700001

(0,2 +4x4,61)x2/5=7,45

WOS

7.45

Trieu, T. V. H., & Pavelkova, D. (2022). Differences of education level

and job position in digital transformation adoption in Vietnam’s creative

industries. Journal of Eastern European and Central Asian Research

(JEECAR), 9(3), 409-421. WOS:000808840400001
(0,2+4x1,6)x2/2=6,6

WOS

6.6

Suérez, S. J. L., & Forero, L. E. S. (2023). Uso de las redes sociales
como herramienta de gestion administrativa en el sector empresarial.
Revista CEA, 9(19), e2307-e2307.

(0.2 +4x 0)
x2/2=0,2

0.2

Suérez, S. J. L., & Forero, L. E. S. (2023). Use of Social Networks as
an Administrative Management Tool in the Business Sector. Revista
CEA, 9(19).

(0,2 +4x 0)
x2/2=0,2

0.2

Mitrovic, Z., Thakur, C., & Palhad, S. (2023). Cybersecurity Culture as
a critical component of Digital Transformation and Business Model
Innovation in SMEs. Business Models and Innovative Technologies for
SMEs, 24.

(0,2+4x0)x2/3=0,13

0.13

Duong, A. H., Nguyen, T. D., Duong, G. H., & Tran, T. T. (2024).
Assessing digital transformation readiness: a comprehensive study of
local clinics in Northwest Vietnam. International Journal of
Information Technology, 1-11.

(0,2+4x0)x2/4=0,1

0.1

Puspitawati, L. (2023). Social Media Strategy and Its Influence on
Interest Digital Financial Transaction In The Tourism Business.

02x2/1=
04

0.4

10.

Atiyah, A. G., Alhasnawi, M., & Almasoodi, M. F. (2023, December).

Understanding Metaverse Adoption Strategy from Perspective of Social

Presence and Support Theories: The Moderating Role of Privacy Risks.

In International Multi-Disciplinary Conference-Integrated Sciences

and Technologies (pp. 144-158). Cham: Springer Nature Switzerland.
(0,2+4x0)x2/3=0,13

0.13

11,

Abd Rahim, L. N., Ramlee, N. A. Z., & Putit, L. (2022). Drivers of
Social Media Adoption Among SMEs Amidst the COVID-19
Pandemic. Advances in Business Research International Journal, 8(2),
57-62.

(0,2+4x0)x2/3=0,13

0.13

12

Soetjipto, B. E., Sulolipu, A. A., Wahyono, H., & Haryono, A. (2021,
November). Digital Transformation Through Social Media in Silk
Weaving Business: A Case Study in Wajo Regency, South Sulawesi.
In BISTIC Business Innovation Sustainability and Technology
International Conference (BISTIC 2021) (pp. 86-90). Atlantis Press.

0.1
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(02+4x0)x2/4=01

13,

RA’ED, J. A. (2023). DETERMINANTS OF ADOPTION AND
IMPACT OF DIGITAL TECHNOLOGIES BY SMEs IN JORDAN.

02x2/1=
0,4

0.4

14,

Mada, C., & Na Krom, W. (2022). The Influence of Organization

Change Capability on Social Media Marketing Performance in the

Gems and Jewelry Enterprise during the long COVID-19 Pandemic in

Thailand. Journal of Positive School Psychology, 7393-7403.
(0,2+4x0)x2/4=0,1

0.1

15,

Hernandez Ramos, A. C. (2022). El social media y su relacién con el
comportamiento del consumidor del restaurante Misky Tanta en Ica,
2022.

02x2/1=
0,4

0.4

16.

Darmanto, D., Rahayu, B. S., & Kasidin, K. (2022). PERFORMANCE
IMPROVEMENT MODEL WITH STRATEGY ORIENTATION MIX
AND MARKETING MIX BASED ON THE USE OF INFORMATION
TECHNOLOGY FOR SMALL BUSINESS BATIK CENTRAL
JAVA. International Journal of Economics, Business and Accounting
Research (IJEBAR), 6(1), 34-45.

02x2/3=0,13

0.13

17,

Louise, A., Benard, E., & Robert, K. (2024). Transformative Potential:

The Impact of Social Media Adoption and Engagement on Small-Scale

Business Success in Uganda's Kikuubo Trading Hub. African Journal

of Entrepreneurship and Innovations (AJeIN), 3(3), 64-80.
(0,2+4x0)x2/3=0,13

0.13

18,

Darmanto, D., & Sridarta, Y. M. (2021, December). MODEL
PEMBENAHAN KINERJA DENGAN BAURAN ORIENTASI
STRATEGI DAN BAURAN PEMASARAN BERBASIS
PENGGUNAAN TEKNOLOGI INFORMASI BAGI USAHA KECIL
BATIK JAWA TENGAMH. In Prosiding Seminar Nasional & Call for
Paper STIE AAS (Vol. 4, No. 1, pp. 016-024).

(0,2 + 4x 0)
x2/2=02

0.2

19,

Curlin, T. (2022, June). SOCIAL MEDIA IN HOTEL INDUSTRY:
PERSPECTIVE OF CROATIAN HOTELS. In Proceedings of FEB
Zagreb International Odyssey Conference on Economics and
Business (Vol. 4, No. 1, pp. 1114-1124). University of Zagreb, Faculty
of Economics and Business.

02x2/1=
0,4

0.4

20,

Mycuna, E. A., & llerununa, . C. (2023). COLIMAJIBHBIE CETU
KAK MWHCTPYMEHT KOMMVYHHUKAIIMN B VCJIOBUAX
[U®POBOM TPAHCP®OPMAIIHN. In Vemoiiuusoe passumue:
2e0nonUmu4ecKas mpancpopmayus u HayuoHanbHble
npuopumemut (pp. 1607-1614).

(0.2 +4x 0)
x2/2=0,2

0.2

21,

Aldonate Bernal, Y. D., & Escobar Cotrina, L. M. (2021). El uso del
marketing digital como estrategias en las lavanderias de Villa Maria del
Triunfo, 2021.

(0.2 + 4x
0)x2/2=
0,2

0.2

22,

Kushwaha, D. (2016). Digital Transformation Adoption Challenges: IT
Industry in India. Global journal of Business and Integral Security.

(02 + 4x
0)x2/1=
0,4

0.4

Onetiu, D. D., & Glovatchi, B. (2020). Digital Transformation of the
Education System. From Adaptability to Performance. Annals
of'Constantin Brancusi'University of Targu-Jiu. Economy Series, 6, 95-
102.

Citat In:

23,

Hemsley-Brown, J. (2023). Brand identity and digital transformation:
Challenges and opportunities in the higher education sector. Business
Digitalization, 5-28.

0,2 + 4x
0)x2/1=
0,4

0.4

24,

ADRIANA, S.D. L., LAURA, Z. C.,, TATIANA, C., & ADRIAN, Z. G.
(2024). GREEN BUSINESS AUDIT USING BLOCKCHAIN AND

0.1
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ARTIFICIAL INTELIGENCE TECHNOLOGY. Annals of'Constantin

Brancusi'University  of  Targu-Jiu. Economy  Series/Analele

Universitatii'Constantin Brdncusi'din Tdrgu-Jiu Seria Economie, (2).
(02+4x0)x2/4=0,1

25| ADRIANA, S.D. L., LAURA, Z.C.,CARMEN, L., LUDMILA, M., & 0.08
ADRIAN, Z. G. (2024). BLOCKCHAIN NEUTROSOPHIC MODEL
FOR FUZZY QUALITY CERTIFICATION OF TRADITIONAL
PRODUCTS. Annals of'Constantin Brancusi'University of Targu-Jiu.
Economy Series/Analele Universitatii'Constantin Brancusi'din Targu-
Jiu Seria Economie, (2).
(0,2+4x0)x2/5=0,08
26| Davidaviciené, V., & Limanovskaja, A. (2024). Digitization processes | (0.2 + 4x 0.2
in education. Ox2i2=
(0,2+4x0)x2/2=0,2 ’
Onetiu, D.D. (2020). The impact of social media adoption by companies.
Digital transformation. Studia Universitatis Vasile Goldis, Arad-Seria
Stiinte Economice, 30(2), 83-96, ISSN: 1584-2339; eISSN: 2285 — 3065
Web: publicatii.uvvg.ro/index.php/studiaeconomia,
WOS:000605583900007. (Factor de impact 0.6 in 2023)
Citatin:
27) Curta, I. A. (2022). Impactul transformarilor digitale ale comunicarii in | (0.2 + 4x 0.4
era digitald. SAECULUM, 54(2), 162-168. g) X2 fi=
28| Curta, I. A. (2022). The Impact of Digital Transformations of | (0.2 + 4x 0.4
Communication in the Digital Age. SAECULUM, 54(2), 162-168. 8)4" 2/1=
Onetiu, D. D., & Maticiuc, M. D. (2022). Digital platforms—Integrate
part of company performance. Annals of'Constantin
Brancusi'University of Targu-Jiu -Economy Series, 4, 331-336.
Citat in:
29/ ZDROWIA, T. C. W. O., & MARKETINGOWY, I. J. W. (2023). | (0.2 + 4x 0.4
Digital transformation in health care and its marketing 8)4"2/1 -
dimension. MARKETING, 49(3), 27-46. ’
110 Editor al unei reviste editate in strainatate care este indexata ISI sau 5
indexate de o baza de date internationala recunoscuta;
3
Membru in comitetul de redactie al unei asemenea reviste
111 Editor al unei reviste editate in tara care este indexata ISI sau 2
indexata de o baza de date internationala recunoscuta;
Membru in comitetul de redactie al unei asemenea reviste 1
112 Coordonator al unei colectii (serie de volume) editate de o editura cu 4
prestigiu international;
Membru in comitetul stiintific al unei asemenea serii/colectii; 2
Coordonator al unei colectii (serie de volume) editate de o editura 2
din tara;
Membru in comitetul stiintific al unei asemenea serii/colectii; 1
6
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113

Coordonarea unui proiect de cercetare finantat cu echivalentul a cel
putin 50.000 lei de o entitate din strainatate

114

Coordonarea unui proiect de cercetare finantat cu echivalentul a cel putin
50.000 lei de o entitate din tara

115

Profesor visiting la o universitate din strainatate (titular de curs finalizat
prin evaluarea studentilor);

10

Profesor/cercetator invitat (guest) la o universitate de prestigiu din
straindtate, pentru o perioada de cel putin o luna;

Efectuarea unui stagiu postdoctoral cu o durata de cel putin un an la o
universitate din strdinatate;

116

Lucriri prezentate la conferinte internationale organizate in
strainitate

Onetiu, D. D. (2019). The consequences of learning orientation on the
company performance. In DOKBAT 2019 - 15th Annual International
Bata Conference for Ph.D. Students and Young Researchers (Vol. 15),
Second edition. Zlin: Tomas Bata University in Zlin, Faculty of
Management and Economics. Retrieved from
http://dokbat.utb.cz/conference-proceedings/ ISBN: 978-80-7454-980-9,
WOS: 000692876300080

117

Lucriri prezentate la conferinte internationale organizate in tara

0,5

Onetiu, D.D. (2020). From the Antecedents of Strategic Thinking to the
Digital Transformation Process. From Innovation to Performance.
Emerging Markets Economics and Business. Contributions of Young
Researchers. Proceedings of the 11th International Conference of
Doctoral Students and Young Researchers No. 8, Oradea University
Press, ISBN 978-606-10-2112-3, ISSN 2344 — 6617 (print)

0,5

118

Beneficiar al unor granturi individuale sau burse postdoctorale in
valoare de cel putin 25.000 lei fiecare

0,5

Beneficiar proiect conform CONTRACT DE STUDII in cadrul
proiectului POCU/380/6/13/125015, ~DEZVOLTAREA
ABILITATILOR ANTREPRENORIALE PENTRU DOCTORANZI
SI  POSTDOCTORANZI IN DOMENIUL  STINTELOR
ECONOMICE”

0.5

119

Initierea unor programe de studii universitare

Introducerea de cursuri noi

0,5
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Publicare de cursuri pentru studenti 1xmin (pe
lucrare)

120 Membru al unei echipe de cercetare care implementeaza un proiect | 1
finantat pe baza de competitie in valoare de cel putin 100.000 lei

121 Membru al Consiliului National de Atestare a Titlurilor, Diplomelor | 1
si Certificatelor universitare, al Consiliului National al Cercetarii
Stiintifice, al consiliului de specialitate al Agentiei Romane a Calitatii
in invitimantul Superior, CNFIS (se puncteazi un singur mandat).
Premii ale unor academii si asociatii stiintifice

122 Studiu, individual sau colectiv, de evaluare si fundamentare de | 2 X m/n
politici publice elaborat, in urma unor concursuri de selectie, pentru
diverse institutii publice guvernamentale/organizatii internationale /
centre de cercetare

123 Participare n colectivele de elaborare sau implementare a | 1
granturilor ori a proiectelor de dezvoltare institutionala, sociala si
regionala; transfer de cunostinte si instrumente de politici; asistenta
pentru dezvoltare s.a. finantate de o entitate regionala, nationala sau
din strainatate.

TUTORE / EXPERT INVATAMANT (cod COR: 235104) in cadrul 1
proiectului ,,Fii un student pregatit pentru jobul dorit - Start Job”
(Contract individual de munca Nr. 38127/02.09.2020 si Contract
individual de munca Nr. 12661/02.03.2020).

Total 62,1
general | 8

Timisoara,

20.012.2024

Semnatura,
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